THE GLASKLAR# PREMIUM LINE



The black 30 ml glass bottle is high-quality and durable, with a gold-coloured cap,

OFFERS ITS PREMIUM CUSTOMERS THE ULTIMATE IN EXCLUSIVITY: and has the look of a perfume bottle

Upgrade
of
customer loyalty

Absolute
differentiation in the
marketplace

Enhancing expertise
and reputation for
your specialist shop

Conveys
a high level of
appreciation

Exclusive
consultation

finish

Promotes
sustainability
through refills
at the
NachfilIBAR




Your logo
will be laser-engraved
onto the cap

The packaging consists of
a high-quality, black cardboard slipcase
with subtle gold-coloured printing
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The counter display is designed for flexible placement

at the point of sale

GLASKLAR SUPPORTS YOU WITH A WIDE RANGE OF PERSONALISED
OPTIONS TO PROMOTE YOUR PREMIUM PRODUCT IN A TARGETED
WAY - FREE OF CHARGE!

* Social media posts
* Posters
* Homepage banner

* Newsletter articles

Please get in touch — we’ll be happy to help!
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Your partner for
customized cleaning products

to build customer loyalty
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PRICES:

Bundles of 12 or more, including packaging, a custom-branded cap (laser-engraved) and a high-quality

microfibre cloth

* 12 items at 19,50 € each
* 24 items at 18,50 € each
* 48 items at 17,50 € each

Counter display
* 49,00€



PRODUCTION AND
INTERNATIONAL SALES

Oliver Bartsch GmbH
Servatiusstr. 80
51109 Kéln
T+49 221 92 26 56-0
info@glasklar.com
www.glasklar.com
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